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J
UDGEMENT Day is almost 
upon us for the third Duhal-
low Business Awards.

From a standing start in 
2013 an incredible momentum 

has built up around this awards 
scheme and an air of expectation now 
pervades the business community in 
Duhallow.

From several dozen nominations 
received by IRD Duhallow, sponsor 
of the awards in association with The 

Corkman, across the six categories 
the judges whittled them down to 
just three in each. 

Just to remind you, the categories 
were: Best Start-up, Best Established 
Business, Best Business Established 
With The Support of BTEA / STEA, 
Best Women-Led Business, Creative 
Industry Award, and Best Commu-
nity Enterprise.

The nominees represented a good 
cross-section of enterprises in Du-

hallow and reflected the range of 
business activities in the region.

Over the past few weeks the judges 
have been visiting each of these local 
businesses and weighing up their 
merits – indeed, it’s an an unenvi-
able task.  

The shortlisted nominees will 
vie for the overall award in each 
category at the Duhallow Business 
Awards presentation night to be held 
at the James O’Keeffe Institute in 

Newmarket on Thursday, November 
26, from 7pm. 

Also on the night, an overall win-
ner will be selected by the judges.

The awards aims to acknowledge, 
reward and support enterprises in 
the region that stand out and show 
a lead to others. 

As well as recognising the achieve-
ments of local businesses, the awards 
also provide an ideal marketing boost 
for those shortlisted, as well as a 

strong branding opportunity for the 
entire Duhallow region as a whole.

The shortlisted entries are profiled 
in this supplement, and each profile 
tells a story of hope, entrepreneur-
ship, effort, innovation and success. 

Each, in its own way, is an in-
spirational tale – to be saluted and 
taken as a great example for others 
to follow.

All that remains is to wish one and 
all the very best of luck.

EXCITEMENT IS BUILDING AHEAD OF AWARDS NIGHT

MAURA WALSH, CEO, IRD DUHALLOW

I
T is hard to believe that another year has 
flown by and once again we are delighted 
to hold the Duhallow Business Awards. 

It’s been a busy 12 months, with the 
establishment of the new LCDC (Local 

Authority) structures, closing off the last 
LEADER programme and writing the three 
strategic plans for the next programme. This 
is in addition to getting a new LIFE project 
and maintaining front line services through 
existing schemes and initiatives, all of this in 
the face of extensive budget cuts. 

We are in the third year of our Awards 
which have grown from strength to strength 
since they started in 2013. We’ve seen our 
entries grow once again, and had almost 60 
entries this year. 

Our judges - James McAuley, Siobhan Mur-
phy and John Pierse - have had no easy task 
in arriving at their decision. We are indebted 
to them for giving of their time and the work 
they have put into the selection process on our 
behalf.

Our board was enthused to see the large 
entries across the six categories, particularly 
the impressive number in the Women Led 
Business Category, showing that Female En-
trepreneurship is strong in the region. 

The newly introduced category the Best 
Business Started with the Support of the Back 
To Work Enterprise Allowance / Short Term 
Enterprise Allowance has proved very popu-
lar, showcasing enterprises that have started 
with very little seed capital. We were delighted 
to include this new category as although not 
without the benefit of a Local Employment 
Service, IRD Duhallow does much work in 
supporting individuals looking to apply for 
these schemes. 

IRD Duhallow works closely with the 
Department of Social Protection across a 

number of other programmes such as Tús and 
Community Employment.

As you can see in this sup¬plement, the 
diverse range of businesses in the final of the 
Duhallow  Enterprise Awards is a true testa-
ment to the standard and quality of enterprise 
in Du¬hallow. We want to acknowledge the 
immense work of The Corkman management 
and staff in putting together this supplement, 
and the real prize for our shortlisted finalists 
is the marketing opportunity that it offers 
their businesses.

The Duhallow region was awarded the IRD 
Duhallow Skillnet programme in May, and 
we are delighted that the programme is going 
to be officially launched on the night of the 
Awards Banquet. Bringing local training to 
rural people, the IRD Duhallow Skillnet has 
already funded training for 89 local businesses 
since September with many more upcoming 
courses planned for the New Year. 

Ireland is currently experiencing high 
growth in the area of start ups with an average 
of 3600 new companies being set up around 
the country each month and Duhallow is ben-
efitting, with a strong entry in our Best Start 
Up Category. 

Mark Twain famously once said that ‘the 
secret of getting ahead is getting started’. IRD 
Duhallow has acted as a conduit, allowing 
many successful businesses today to get start-
ed, many of who are now the region’s main 
employers. With a holistic suite of enterprise 
supports ranging from training, mentoring, 
networking as well as offering grant aid for 
Capital, R&D and Marketing.

 Every business in Duhallow has benefit-
ed in some way either directly or indirectly 
through the spin off from LEADER funds in 
excess of €12.8 million in the past five years 
and the other programmes delivered through 
our company. 

The category winners and overall winner 

will be an¬nounced at the James O’ Keeffe 
Institute on Thursday the 26th of November 
and while it is always a great achievement to 
win it is also great to make it on to the final 
and I want to congratulate all the finalists.  
The night will also offer a fantastic network-
ing opportunity for local entrepreneurs and 
their staff. 

We truly hope that you enjoy this supple-
ment and remember, in the build up to the 
busy Christmas period, please support local 
enterprises. 

It’s been a busy year for IRD 
Duhallow supporting business

D
UHALLOW is not just a 
region which is rich in his-
tory, passionate about all 
things GAA and music, but 
its people have always prided 

themselves with also being astute 
in business. 

Therefore, as the leading local 
newspaper in the region, The Cork-
man was keen to once again be 
involved in the awards initiative 
which is held in conjunction with 
IRD Duhallow. 

 “Each week, we see businesses 
throughout Duhallow meet the chal-
lenges which our economic climate 
presents. What we see is adaptability, 
innovation and growth with a ‘stand 
up and fight’ attitude,” said John 
Feerick, managing director of The 
Corkman. 

He pointed out that it was apt 
that a light of recognition be shone 

on the businesses in Duhallow, who 
have cemented their entrepreneurial 
spirit by not shying away from the 
economic challenges but instead 
facing them down. 

“This is a great opportunity for 
businesses in the Duhallow region 
to showcase their companies and 
products, and we are delighted to be 
involved in an initiative which is pro-
moting all that is good in business in 
the Duhallow region,” said Mr Feerick. 

While it is true to say that we are 
living in challenging times, there is 
nevertheless a drive and utter deter-
mination by companies in Duhallow 
of all sizes to surge forward and 
showcase their ability and business 
acumen.

Winning a business award, said 
John, is one of the most powerful and 
cost-effective marketing tools which 
helps any business stand out from the 

crowd. An award sends a positive mes-
sage to existing customers and duly 
attracts new customers into the fold.

John said it was paramount that 
companies, no matter what size must 
always have and harbour its entre-
preneurial spirit and not let it wane. 

“Experience has shown that an 
award gives massive credence to 
your business, and we want to help 
ensure that the excellent businesses 
in Duhallow are recognised. The cal-
ibre of businesses in Duhallow and 
importantly the drive by its owners 
and staff to work together must also 
be recognised,” he said. 

 “By recognising and lauding those 
who have achieved so much, we also 
hope to inspire others to reach the 
same heights.”

And this year is an extra special 
year for The Corkman, as we are 
celebrating 50 years serving the local 

community – the longest standing 
newspaper in North Cork.

That means 50 years being part of 
the landscape in Duhallow – bringing 
you the local news and sport, promot-
ing local initiatives, and providing a 
platform for Duhallow businesses to 
showcase their goods and services.

“The Corkman is celebrating 50 
years in the community and we are 
honoured to be part of such a big 
event in the Duhallow community,” 
added John Feerick.

Indeed, one could easily say, ‘big 
events in the Duhallow community’ 
and The Corkman go hand on hand.

The Corkman 
and Duhallow 
go hand in hand

Maura Walsh is the CEO of IRD Duhallow.

Award winners in each of the categories at teh Duhallow Business awards 2014; pictured with Maura Walsh, CEO IRD Duhallow, Senator Marie Moloney, Liadh Ni Riada MEP, Cormac Collins, chairman of 
IRD Duhallow, Eileen Linehan, assistant manager, Sean Kelly MEP, and John Feerick, group managing director of the Corkman/Kerryman.  The Award Winners: Breeda O’Keeffe, K&L Deliveries, Millstreet; 
Sinead Murphy, Blumain Organics, Ballydesmond; Susan Hannon, Voodoo Hair Design, Boherbue; Pam Thornton, Coolefield House, Millstreet; Sinead Guiney and Maurice O’Keeffe, representing Ceolteoirí 
Sliabh Luachra; Gordon O’Keeffe, K&L Deliveries; Michael Thornton, Coolefield House; Paul Darmody and Kieran Crowley, Rathmore Credit Union.          Photos: Sheila Fitzgerald

Mr John Feerick, managing director of The Corkman.

50 YEARS SERVING THE COMMUNITY 50 YEARS SERVING THE COMMUNITY

EDITORIAL AND DESIGN: Brendan Malone                                                                                                                                                                                                                                                                                                                                                                                                                       PHOTOGRAPHY: Sheila Fitzgerald

EVERY BUSINESS 
IN DUHALLOW HAS 

BENEFITED IN 
SOME WAY EITHER 

DIRECTLY OR 
INDIRECTLY 

THROUGH THE 
SPIN OFF FROM 

LEADER FUNDS IN 
EXCESS OF €12.8 
MILLION IN THE 

PAST FIVE YEARS 
AND THE OTHER 

PROGRAMMES 
DELIVERED 

THROUGH OUR 
COMPANY
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IN the past few years Ireland has seen 
a massive wave of start-up companies 
set up in business as entrepreneurs 
rise to the challenge of re-inventing 
our economy, and Duhallow is no 
different.

The range of new enterprises 
have shown innovation and a drive 
to re-ignite the local economy. New 
types of business and new ways of 
doing business is shaping the future 
for both the local economy and the 

working life of our local population.
This award seeks identify and 

honour the leading start-ups in Du-
hallow, and say a hearty ‘well done’ 
to the entrepreneurs involved.

This category was open to all 

businesses in Duhallow, including 
agri-businesses) which commenced 
trading on or after the first of Jan-
uary 2013. 

This award is based on: 
• The ability to show clear, key ob-

jectives for the business
• Demonstration of Innovation in 
the business. 
• Demonstration of a structured 
business strategy
• Customer Service Standards

NOMINEES FOR BEST START-UP BUSINESS AWARD

Smiling faces at Cherryblossoms in Kanturk, with owner Tina Dunstan at centre.

D
IGIPULSE Marketing was set up ear-
lier this year to help small business 
owners in the Cork/Kerry area to 
achieve more using online marketing 
effectively. 

This is a new and expanding area of business 
but has a considerable lack of skills in this 
country, though the need for it grows every day. 

“I saw a real need for someone to train local 
business owners and key personnel in this field 
and for someone to be a champion of small and 
micro businesses, helping them to come into the 
21st century,” says Marie Collins. 

In an environment where businesses either 
adapt and progress or suffer, Marie says digital 
marketing is more cost effective and measurable 
than traditional marketing. 

She says three things differentiate her from 
competitors, with the first thing being that 
she’s already done it! She’s been that person in 
a small business trying to make sense of how 
the online environment works.

“The second thing is that I do not offer any 
‘done for you’ services, preferring to give the 
person the skill to do it themselves, as it’s a far 
more sustainable option,” she says. 

Marie also avoids ‘tech speak’ or using ‘jargon’ 
with people. “I speak the language a small busi-
ness owner can understand,” she says.

Marie currently operates mainly in the Cork/
Kerry area, but is looking to potentially work 

in a global market.
“I work across all sectors, but I particularly 

like tourism,” she says. 
“My aim is to increase my client base locally, 

which may be the easier part, and to be seen 
as an expert further afield and also globally. 

She is building up her visibility online works 
keenly at keeping up with all the changes in 
the various aspects of digital marketing. “This 
week I’m in a different time zone although I’m 
sitting in Duhallow, as I attend the International 
Visual Marketing Conference online over two 
days, which is based on US time.” 

These new skills she will be bringing back 
to her clients.

Having worked all he life for a wage it was 
a big step for Marie to cut the security of that 
and start her own business. However, she has 
a real passion for her expertise and the desire 
to learn more.

DigiPulse is 
marketing online

M
ESSY Hands provides crea-
tive play sessions for children 
aged 18 months to four years 
and their carers. 

They provide messy play, 
craft and art activities designed spe-
cifically for pre schoolers. These ac-
tivities are not just great fun but also 
facilitate social, cognitive and creative 
development. 

In addition parents and carers can 
enjoy the benefits of messy play without 
the downside of clearing up afterwards!

“I started Messy Hands in Kanturk 
as I was new to the town and wanted to 
meet other parents with children of a 
similar age to mine,” says owner Esther 
O’Sullivan. “I saw a gap in the market for 
offering creative play sessions; these are 
very popular in the UK and in other cities 
in Ireland and I felt they would also be well 
received here, too.” 

Since starting trading last January, 
Messy Hands has also developed party 
packages for primary school aged children. 
They offer a range of arts, craft and games 
held at the venue of their choice. This de-
velopment was at the request of customers. 

“I have hosted a number of successful 
parties for children locally … and the 

guests could take home the crafts and art 
they had made,” says Esther. 

Messy Hands also offers a reduced price 
package of activities to already established 
parent and toddler groups, which has been 
very successful and resulted in repeat 
business for the company. 

Creating a strong brand identity is 
the priority for Messy Hands in the next 
five years. “My aim is to be identifiable 
to parents as providing good value, high 
quality and educational play sessions and 
parties,” says Esther.

In order to develop this brand identity 
the aim is to have Messy Hands play ses-
sions taking place every week across Cork, 
Kerry and Limerick. With big ambitions 
for the company, Esther feels Messy Hands 
will also benefit the community. 

Messy Hands get creative with fun

S
IMPLY Social Media was established 
just this year with the main purpose 
of providing small, local businesses  
with the same opportunities regarding  
brand awareness and having an inter-

net presence as those opportunities available 
to larger organisations. 

Owner Clive Hooper says research indicates 
that there are approximately 6,000 SME’s in 
County Cork that have no internet presence. On 
top of that, he says, currently the cost of these 
services is prohibitive due to the overheads of 
the larger service providers.  

Using technology and automation Simply 
Social Media is able to provide comprehensive 
and bespoke digital marketing solutions and 
services to a wide range of small local businesses 
with a focus on cost effectiveness.

“We help market small businesses by boosting 
their online traffic, social media presence and

business conversions by connecting them 
with customers on the internet,” says Clive.

Over the next five years Simply Social Me-
dia aims to be the leading provider of digital 
marketing services to SME’s in Duhallow and 
surrounding areas.  

So far, half way through year one, the busi-
ness has already acquired a healthy number of 
clients locally, and Clive expects this client base 
will double in year two and treble in year three. 

“By offering clients creative, innovative and 
cost effective ways to market their business 
digitally, we will be seen as the key player in the 
industry,” he says.  Businesses that have not yet 
encompassed social media in their marketing 
are missing out on potential revenue. In fact, 
Clive says, indications suggest that to be really 
effective, businesses absolutely need to encom-
pass social media. 

Clive has started this business from nothing, 

following a dream he had since he was a young 
man, and he’s ambitious for the future. 

“Simply Social Media is passionate about 
helping small local businesses achieve growth 
through the use of digital marketing,” says 
Clive.

 “The business focuses on the life blood of 
small communities in that it promotes those 
local businesses that knit together to sustain 
the locality.”

Simply Social Media reaches out

Marie Collins of Digipulse.ie, based in Kiskeam. Esther O’Sullivan of Messy Hands, Kanturk with some of her creative young friends.

Clive Hooper at Simply Social Media.                                                                                                                                                                                                                                                 Photos: Sheila Fitzgerald

COMPANY NAME: DIGIPULSE MARKETING

BUSINESS: DIGITAL MARKETING

LOCATION: KISKEAM

OWNER: MARIE COLLINS

BRIEFCASE

COMPANY NAME: CHERRYBLOSSOMS PRE-

SCHOOL & AFTER-SCHOOL

BUSINESS: CHILDCARE & EARLY EDUCATION

LOCATION: KANTURK

OWNER: TINA DUNSTAN

BRIEFCASE
COMPANY NAME: MESSY HANDS 

BUSINESS: CHILD DEVELOPMENT ACTIVITIES

LOCATION: KANTURK

OWNER: ESTHER O’SULLIVAN

BRIEFCASE

COMPANY NAME: SIMPLY SOCIAL MEDIA

BUSINESS: ONLINE MARKETING

LOCATION: KANTURK

OWNER: CLIVE HOOPER

BRIEFCASE

50 YEARS SERVING THE COMMUNITY 50 YEARS SERVING THE COMMUNITY

A
RMED with a professional devel-
opment course delivered by IRD 
Duhallow and the 2012 census fig-
ures, Tina Dunstan decided to take 
a leap of faith and open a pre-school 

of her own in Kanturk.
Now, just a few months into her new 

business, Tina’s Cherryblossoms Pre-school & 
After-school is almost completely booked up 
for next year already.

Her census research showed that Kanturk, 
with only one pre-school in operation, has 
the highest 0-5 age population locally. But 
she also gained invaluable support from the 
Fetac course.

“I gained such an insight into the sector I 
was employed in, in strategic planning, an 
operational plan, and business planning,” 
says Tina. 

“One key message I took from my training 
in IRD is the need for a unique selling point, 
and mine is the outdoor space that I have and 
others don’t. 

“I am always looking at ways of improv-
ing, as my first and most important goal is 
to ensure the care I provide is of the highest 
quality.”

She already had eight years experience in 
the sector.

Looking ahead, she wants to be the 

preschool service that 
parents wish to be on the waiting list for. 
Already, she has bookings up to 2018.

“Next year I will expand to both a morning 
and evening sessions … I plan to add the 
after-schools service in September 2016.”

By 2017 she aims to have two part-time 
staff.

“My long term ambition is to open an 
adult education entre with pre-school and 
after-school facilities attached - there is 
currently none available locally and I had to 
travel to complete my studies and accessibili-
ty to training is a huge deterrent for parents.” 

“I took a leap of faith, and I believe that my 
business will grow and grow, and may be an 
inspiration for those considering following 
their dream.”

Cherry Blossoms 
pre & after school
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THE last few years has seen a surge in the type of entre-
preneur who has had to start pretty much from scratch 
– often with the help of enterprise schemes.

These start-ups faced an unenviable task in straitened 
times but, with the right supports at the right time, many 
have turned dreams into viable reality.

At those times the Back To Work Enterprise Scheme 
and the Short Term Enterprise Allowance were key tools 
that allowed IRD Duhallow support emerging entrepre-
neurs in the community.

Now, many of those who received that initial support 
are well established, contributing to the local enterprise 
landscape, employment and financial fabric of Duhallow.

This award seeks to acknowledge those who not only 
started up in straitened times, and survived, but those 
who have excelled in their field.

This award is confined to businesses that commenced 
trading on or after January 1, 2010, and who were estab-
lished with the support of the Back To Work Enterprise 
or Short Term Enterprise Allowance within the past 
five years.

And, who demonstrate:
• The ability to show clear, key objectives for the business
• Demonstration of Innovation in the business. 
• Demonstration of a structured business strategy
• Customer Service Standards
• HR strategy and employee development 

NOMINEES FOR BEST ESTABLISHED BUSINESS AWARD

Gordon and Breeda 
O’Keeffe of K&L 
Deliveries, Millstreet 
who came first in 
the Best Established 
Business category 
in 2014, receiving 
their award from IRD 
board member Brian 
Kelly. 
K&L Deliveries 
went on to win the 
Business of the Year 
Award also last year.

L
IFE is too short for bad 
meat and cheap shoes!

It’s a phrase that brooks 
no argument and it’s just one 
of the fundamentals of Jack 

McCarthy Butchers in Kanturk.
It’s the kind of down to earth 

common sense that has sustained 
this business since its foundation 
in 1892 (that’s 122 years), seen them 
win numerous awards and serve 
up food fit for the queen of England. 

“We are a traditional butchers who 
focus on the art of full carcase butchery in 
Kanturk,” says Jack McCarthy, the senior 
man in the father and son partnership. 

“We have many specialities which we 
supply to Michelin star restaurants, high 
end delis, supermarkets and distributors 
nationally.”

He says that they focus on producing 
‘up to a quality rather than down to a 
price’ – “which is our point of differenti-
ation in an often price conscious market.  

“We have received many accolades, 
awards and even a knighthood along the 
way as well as serving Queen Elizabeth 
with our black pudding.” 

It’s all true. McCarthy’s Blackpudding 
was served to the queen at the state ban-
quet on her visit to Ireland in 2011. And, 
from France, it has received many awards 
from the Brotherhood of the Knights of 
the Blackpudding.

“This year we have won national 
awards for our breakfast range but it’s 

our creative streak that often leads to 
the most exciting of product creations.”

They name all of their products after 
the Duhallow area. As Jack says, people 
from outside of Duhallow may not know 
where McCarthy’s have come from – “but 
they will through our products”.

The aim at McCarthy’s is to produce the 
best range of breakfast products in this 
country that are a must for any discerning 
foodie and widely available nationwide. 

“We will have McCarthy’s as a house-
hold name in Ireland within five years,” 
says Jack, “and we will also be exporting 
to the UK and Europe.”

Meanwhile, they will be staying true 
to their ethos of quality meat the way 
its suppose to taste without cutting any 
corners. 

“We are constantly innovating and  
creating original delicious meats that 
promote the produce, land, legends and 
folklore of our area to a national market,” 
added Jack.

‘Meet’ McCarthy Butchers, Kanturk

A
SHGROVE Engi-
neering was setup in 
2001 by Shane Mur-
phy, who had a track 
record in renewable 

energy systems since 1994. 
Ashgrove delivers a va-

riety of systems for homes 
and businesses to cut down 
on energy usage, helping to 
not just save money but also 
saving the environment.

It was found that the ma-
jority of people were really confused 
about what might be the most suitable 
technology from them and their project. 
“Ashgrove’s aim is to give clarity and one 
way that helps us do this is by holding 
numerous free information days around 
the country each year for home owners 
and people involved in the design and 
construction industry,” says owner Shane 
Murphy.

In 2012 Ashgrove teamed up with Swed-
ish heat pump manufacturer Thermia to 
represent them in Ireland and Northern 
Ireland, and was then approached by 
Danfoss, Thermia’s parent company, and 
was offered the agency for Thermia and 
Danfoss heat pumps in the UK. 

“This expansion has led to the em-
ployment of additional staff in both the 
UK and Ireland,” says Shane. “We intend 
this growth to continue as we establish 
ourselves in the UK market.”

“As the economy is improving housing 
development is increasing again, we 
want to be there to help our customers 
in providing them with the best possible 
solution for their projects.

Ashgrove now has 18 employees. “The 
majority of our workforce has come from 
the local area and we are blessed to have 
their loyalty,” added Shane. 

While the business continues to grow 
Shane is determined to maintain the core 
values of a family-run business that is 
customer and community focussed.

Ashgrove works for a better world

B
OHERBUE Co-op is a 
vibrant independent 
co-operative located 
in north west Cork. 

Its business is 
primarily milk, trading ex-
clusively with Mondelez In-
ternational, agri-retailing 
and food retailing.

With an annual turn-over 
of €20.5 million Boherbue 
Co-op is a pivotal business 
in the Duhallow landscape 
and, indeed, employer too, with 43 
staff currently.

This diversely talented team is 
headed up by CEO Declan O’Keef-
fe and society chairperson Patrick 
Murphy.

Within Boherbue itself the co-op 
stores and SuperValu supermarket 
are a major focus point – not just for 
Boherbue but the entire district. 

Such is the level of activity at the 
co-op’s retail park in Boherbue that it 
is divided into three main divisions: 
the large SuperValu store, Farm store 
and ARRO home & garden centre.

The SuperValu not only includes 
a supermarket, open seven days a 
week, but also full forecourt service 
and newsagents, with regular late 

opening for customers’ convenience.
The ARRO Home & Garden centre 

includes not just household goods but 
also supplies a full range of paints, 
plumbing materials and electrical 
goods to the local community. The 
centre also supplies building mate-
rials to professional contractors and 
DIY enthusiasts alike.

The Farm Store is a key supplier 
to the local farming community and 
includes a full range of feed stuffs, 
fertilisers, animal health products 
and farm chemicals.

Boherbue Co-op has a proud his-
tory, having provided an outstanding 
service to customers in Boherbue and 
the wider Duhallow area for the past 
105 years. Today, it continues to grow 

from strength to strength with CEO 
Declan O’Keeffe at the helm assisted 
by a strong experienced committee, 
and a team of dedicated local staff.

The Co-Op was set up in 1910, and 
over the years has successfully evolved 
to meet the needs of the farming com-

munity through expanding its range 
of services to include animal feeds, 
and the Farming, Hardware, and DIY 
store. The company added the state 
of the art Super Valu store in a major 
development in 2002. 

Boherbue Co-op is a committed 

sponsor of the local GAA and Tidy 
Towns projects.

In addition, the local schools are 
also beneficiaries, and the business 
also takes pride in supporting vari-
ous local organisations, events, and 
fundraisers.

Co-op is at the heart of Boherbue

Jack and Tim McCarthy pictured with some of their award winning products.
Pictured at Ashgrove Reneables are Donal Gayer, Managing Director Ireland, Shane Murphy, CEO Ashgrove 
Group, and Cormac Murphy, Managing Director Ashgrove UK.

The board of Boherbue Co-op with CEO Declan O’Keeffe.

COMPANY NAME:  JACK MCCARTHY (KANTURK) LTD

BUSINESS: BUTCHERS

LOCATION: KANTURK

OWNERS: JACK & TIM MCCARTHY

BRIEFCASE

COMPANY NAME: ASHGROVE ENGINEERING

BUSINESS: RENEWABLE ENERGY SYSTEMS

LOCATION: KANTURK

OWNER: SHANE MURPHY

BRIEFCASE

COMPANY NAME: BOHERBUE CO-OPERATIVE AGRI & 

DAIRY SOCIETY LTD

BUSINESS: DAIRY PROCESSING AND AGRI RETAILING

LOCATION: BOHERBUE

OWNER: SOCIETY MEMBERS 

BRIEFCASE

50 YEARS SERVING THE COMMUNITY 50 YEARS SERVING THE COMMUNITY
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THE last few years has seen a surge in the type of entre-
preneur who has had to start pretty much from scratch 
– often with the help of enterprise schemes.

These start-ups faced an unenviable task in straitened 
times but, with the right supports at the right time, many 
have turned dreams into viable reality.

At those times the Back To Work Enterprise Scheme and 
the Short Term Enterprise Allowance were key tools that 
allowed IRD Duhallow support emerging entrepreneurs 
in the community.

Now, many of those who received that initial support 
are well established, contributing to the local enterprise 
landscape, employment and financial fabric of Duhallow.

This award seeks to acknowledge those who not only 
started up in straitened times, and survived, but those 
who have excelled in their field.

This award is confined to businesses that commenced 
trading on or after January 1, 2010, and who were estab-
lished with the support of the Back To Work Enterprise or 
Short Term Enterprise Allowance within the past five years.

And, who demonstrate:
• The ability to show clear, key objectives for the 

business
• Demonstration of Innovation in the business. 
• Demonstration of a structured business strategy
• Customer Service Standards
• HR strategy and employee development 

BEST BUSINESS ESTABLISHED WIITH SUPPORT OF BTWEA/STEA

Pam and Michael 
Thornton of Coolefield 
House, Millstreet won the 
Customer Service Award 
(replaced this year) at the 
2014 Duhallow Business 
awards - seen here 
receiving the award from 
IRD Duhallow CEO Maura 
Walsh.

S
ECURIT Y  i s  an 
increasingly impor-
tant issue for all walks 
of life and it was here 
that Denis McAuliffe 

saw his niche for a business 
based in Duhallow.

Security cameras don’t 
just help catch a thief or 
vandal, they are a key 
component in deterring 
any criminal activity from 
happening in the first place. 
However, ICU Security Systems 
has added the internet to give 
customers ‘real time’ security 
even when they cannot be ons-
ite at a particular premises.

Interestingly, it is in the 
farming sector where this 
security tool has proven so 
effective, with farmers being 
able to monitor herds, and in 
particular calving cows, while 
not needing to be physically in 
the cowshed.

The company also installs 
CCTV systems and alarms.

Denis McAulifffe’s business 
is security, but he brings safety, 
reassurance and remote accessi-
bility to his customers. This has, 
in turn, brought success to ICU.

“Calving camera systems are 
a very big part of the business,” 
says Denis. “Every year I go to 

marts promoting the camera 
systems. I also set up a stand at 
the national Dairy Show in Mill-
street since I started, and get 
great customers and feedback, 
plus lots of new business.”

However, while success is 
building on success for Denis, a 
lot of hard work and long hours 
have gone into this business.

“I’ve had to grow this busi-
ness from very little money and 
all the savings I had were put 
into it,” he says.

But the future is looking 
bright and Denis foresees 
continued expansion for his 
business. “This business will be 
a great success and in five years 
time will be one of the leading 
security companies and leading 
calving camera supplier to the 
agricultural sector in Cork and 
Kerry,” he added. 

ICU is focussed on your security

C
REATIVE Etchings 
is a brand new busi-
ness, just started in 
October 2015, but 
which has already 

developed a range of gift-
ware that really catches the 
imagination. 

“I felt there was a gap in 
the market for personalised 
gifts and I wanted to offer a 
service to customers that can-
not be found elsewhere in this 
area,” says owner Thomas Twomey. 

“It is unique and offers a high 
quality product at affordable prices.”

Thomas will offer an online service 
as well as supply locally in Newmar-
ket. “I would hope to develop a ded-
icated website to accompany social 
media platforms,” he says.

A young business, Thomas aims to 
expand the online sales offering and 
aims to develop an exceptional level 
of customer service. 

“I will continue to be the first 
place to shop for high quality goods,” 
he says. 

He intends to remain dedicated to 
seeking out new and unique products, 

and interact closely with customers 
to determine what products and 
services they want. 

“I will re-address expansion plans 
as the company grows and employ 
people to achieve this,” he says. 

“My business is a unique service 
which allows customers to have a 
personalised gift handcrafted by me. 

“All my products are designed and 
sandblasted by me, this allows me to 
personalise any item to a customers 
requirements.”

Thomas says that a Duhallow 
Business Award would be recognition 
for the hard work and dedication put 
into setting up this ambitious young 
company.

Creative Etchings makes the cut

W
ILD Boar Promotions is an 
event management compa-
ny based in Kanturk that 
has grown steadily since 
it was first set up in 2013.

The company specialises in event 
management, event décor, balloon 
arrangements, festival management, 
food fairs and corporate promotions. 

However, they can also arrange 
team building activities, day trips and 
retreats for companies and groups.

“With the economic environment 
returning to stability we saw a gap in 
the market for our services to those 
clients who don’t have the manpower 
or time to organise and run events,” 
says Niall O’Keeffe.

Wild Boar Promotions deliver 
pro-active, innovative and tailored 
event management solutions. “We 
specialise in planning, implementing, 
managing, budgeting and successfully 
delivering events of the highest stand-
ards,” says Niall.

“We have all the expertise, under 
one roof, needed to make any event a 

success.”
Since set-up 

they have worked 
with, for example, 
Kanturk Chamber, 
SuperValu, Mallow 
Local Enterprise 
Office as well as de-
veloping Wild Boar 
Theatre Company 
and a number of 
local businesses.

“We have also 
done our own events, 
such as Duhallow Ar-
tisan Food & Craft 
Village, and Top Gunz, to name but a 
few,” says Niall.

“We are also developing ‘The 
Party Squad’, dealing with children’s 
parties.

“Key to our success is that we will 
listen to what our clients expect from 
us. We then explain how we can meet 
those needs within the time, cost, 
manpower and resource restrictions 
our clients have to operate under.”

Niall is looking to expand the com-
pany’s sphere of operations, looking to 
the very lucrative same sex weddings 
market as well as progressing to larger 
events, such as national festivals, with 
the Rose of Tralee as an example.

Sourcing 90% of their materials 
locally, Wild Boar Promotions was 
founded with the dream of bringing 
large events to Duhallow, and using a 
local workforce.

Wild Boar crew 
make events happen

Denis McAuliffe of ICU Security is shortlisted in the Best Business started with BTWEA/STEA category. Thomas Twomey of Creative Etchings with some samples of his work.

Niall O’Keeffe of Wild Boar Promotions.

COMPANY NAME: ICU SECURITY SYSTEMS

BUSINESS: SECURITY SYSTEMS FOR HOME, BUSINESS 

AND FARM

LOCATION: NEWMARKET

OWNER: DENIS MCAULIFFE

BRIEFCASE

COMPANY NAME: CREATIVE ETCHINGS

BUSINESS: PERSONALISED GIFTS

LOCATION: NEWMARKET

OWNER: THOMAS TWOMEY 

BRIEFCASE

COMPANY NAME: WILD BOAR PROMOTIONS LTD

BUSINESS: EVENT MANAGEMENT

LOCATION: KANTURK

OWNER: NIALL O’KEEFFE

BRIEFCASE
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T
HE economic  depress ion  and 
restructuring of rural development 
programmes through the Local 
Authorities has tested the resilience 
of the Duhallow region as well as the 

company.
 However, an amicable agreement has been 

reached with the North Cork LCDC which 
will see LEADER under its control, but deliv-
ered by the 3 LDCs, including IRD Duhallow. 

The final project of the current LEADER 
programme is due to be paid out by the end 
of November, so there won’t be any time lost 
before the new programme starts and fund-
ing for business begins to flow again. 

IRD Duhallow has emerged from the 
storm, stronger and more resilient than ever, 
keen to embrace new opportunities and 
programmes, which will aid the continual 
growth of communities and local enterprise. 

The North Cork LCDC has been the first in 
the country to submit its LEADER Strategic 
plan, meaning the region of Duhallow is 
going to be the first to start operating and 
implementing LEADER 14-20 in the Spring. 

Creating jobs and sustaining our economy 
has been the mantra of IRD Duhallow since 
its establishment 1989. Over the past 25 years, 
they are proud to say that they have support-
ed 442 individual businesses; and created in 
excess of 1500 jobs. 

Training and Mentoring is a key part of 
the supports they offer to local enterprises. 
Through programmes such as Skillnets, 
LEADER, Equality for Women and SICAP in 
excess of 5,000 people have partaken in IRD 
Duhallow led training initiatives. 

The impact of this on the wider economy is 
immense; increasing the skill set of Duhallow 
enterprises to improve the competitiveness of 
local private enterprise.  

Generating Employment through the 
development and expansion of existing 
enterprises. 

The sustainment of existing jobs through 
strengthening existing enterprises, improv-
ing marketing and development of business 
strategies. They focus on upskilling those who 
are unemployed, as well as those who want to 
progress in their careers and the training is 
provided in areas of specific knowledge gaps, 
filling emerging labour market requirements 
of local businesses. 

Their successful mentoring programme 
has offered one to one supports for 175 local 
business owners. 

For the many beneficiaries of the pro-
gramme, they have found that the opportu-
nity to sit down one on one with a business 

advisor, who can act as a sounding board for 
the challenges they face and the process of 
working through solutions is invaluable for 
local entrepreneurs.

IRD Duhallow is currently in the middle of 
evaluating the recently concluded LEADER 
07-13 programme and looking back on the life 
time of LEADER and its role in Duhallow, it’s 
heartening to see the proven impact of LEAD-
ER on local Duhallow enterprises, many 
of whom are finalists in this year’s awards.   
Some of the highlights of the report include:

LEADER creating local 
jobs, for local people

The level of job retention among LEADER 
supported enterprises shows that 928 Full 
Time job equivalents have been directly cre-

ated through the four LEADER programmes 
in Duhallow at a cost of less than €16,000 per 
job. A fact unrivalled by any other agency or 
programme. 

Creating jobs that last
Jobs created through the support of LEAD-

ER last, as IRD Duhallow has a strong track 
record in supporting successful sustainable 
business. 

Over 70% of Enterprise Firms supported 
through the first LEADER programme over 
25 years ago are still operational and have 
also survived the current recession, placing 
them in a strong position to expand over the 
coming years. 

Companies originally funded under LEAD-
ER I and LEADER II are now some of the re-
gion’s biggest employers with examples such 

as Avonmore Electrical, AutoRoller Doors 
and Ingredient Solutions, to name but a few. 

The evaluation has proven that LEADER 
funding stays local and that LEADER acts 
as an investor in the local economy. 77% of 
LEADER grant aid and the project expendi-
ture it generates stays within the South West 
region with 46% remaining in Duhallow. 

The proven benefit of LEADER funding is 
not just to the grant aided promoter but it 
spreads out to the wider local economy. 

There are many businesses who will never 
appear in the funded list of IRD Duhallow’s 
annual Progress Report, but who act as 
suppliers for the LEADER funded businesses 
and are equally supported and sustained by 
LEADER’s investment. 

This is why IRD Duhallow is highlighting 
the potential loss to the wider rural economy 
with the severe cuts administered to the new 
programme. 

IRD DUHALLOW: embracing new 
opportunities for the local 
community and enterprise

I
RD Duhallow has always placed 
a keen emphasis on empowering 
communities to provide services 
and community enterprises to 
address local needs. 
Over the 25 years of LEADER in 

we can see an increase in the num-
ber of community groups, a growth 
in their levels of activity and an 
expansion of the range and depth of 
local services they provide and the 
scale of projects they manage. 

Duhallow Communities manage 
and operate 25 Community Enter-
prises employing over 550 people. 
These include Community Crèches, 
a Community Laundry, Meals on 
Wheels Service, Home Insulation 
and Sports Facilities. 

Community enterprises are 
vital to the rural economy not only 
because they generate employment, 
but also because they provide 
valuable services which otherwise 
would not be available, and they 

improve the quality of life for peo-
ple living in the area. 

Looking Forward
It is anticipated that the next 

LEADER programme will com-
mence in spring 2016 and, although 
greatly reduced in funds, offering 
just over €2 million to Duhallow, 
which is paltry in comparison to its 
predecessor, which injected almost 
€13 million into the local economy. 
LEADER 14-20 will still offer signif-
icant support to local enterprises, 
offering grant aid of 50% to a maxi-
mum of €200,000. The programme 
offers three strands: 

1. Economic Development - 
Enterprise Development and Job 
Creation which will focus across 
offering support within four sub-
headings; Rural Tourism; Enter-

prise Development; Rural Towns 
and Broadband

2. Social Inclusion – which will 
offer support to Basic Services 
Targeted at Hard to Reach Commu-
nities and Rural Youth projects. 

3. Rural Environment – Protec-
tion and Sustainable use of Water 
Resources; Protection and Improve-
ment of Local Biodiversity; Devel-
opment of Renewable Energy

In addition to the three key 
strands, the programme will pres-
ent opportunities for Enterprise 
Training and Soft Supports such as 
feasibility studies for start up and 
expanding enterprise. 

Whilst the economic profile of 
the region shows that Duhallow 
comprises primarily of micro enter-
prises with less than 10 employees, 
under LEADER 07-13 there were 
still many of the region’s leading 
employers prevented from getting 

support from the programme 
because of the micro enterprise 
rule, which meant that they had to 
have less than 10 employees and a 
turnover of less than €2million. 

The good news is that the next 
LEADER Programme will offer 
supports to a much broader group 
of enterprises encompassing Micro, 
Small, and Medium enterprises 
with less than 250 employees and a 
turnover of less than €50 million. 

The whole area of rural devel-
opment is presently travelling 
through unchartered waters with 
new entities such as the estab-
lishment of the Local Community 
Development Committees and 
closer relationships with the Local 
Authority. 

However, people on the point of 
establishing or expanding a new 
business are urged to contact the 
offices at IRD Duhallow as soon as 
possible. 

The new programme will be up 
and running in the coming weeks 
and the Board is keen to have pro-
jects lined up for as soon as the first 
call is announced.   

Overall, what the evaluation of 
LEADER 07-13 and its predecessors 
concluded that IRD Duhallow is 
much more than an administra-
tor of funding programmes – it is 
pro-active as a project promoter 
itself, investing its own funds and 
resources in establishing pilot 
projects, running training pro-
grammes, marketing Duhallow and 
strengthening its identity, cement-
ing linkages with other territories 
and agencies and developing the 
capacity of the local population. 

IRD Duhallow is a demonstrator 
and enabler of processes, structures 
and initiatives and acts as a strong 
voice for the enterprise community 
within the region.

Enterprise in the community
Allenweld in Newmarket, was one of the businesses to receive funding under LEADER 07-13. Through this programme over €3 million was grant aided 
to local Duhallow Enterprises. Photo: Valerie O’Sullivan

PUTTING A SHOULDER TO THE WHEEL: Tús participant Noel Troy carefully restores a Hay Rake as part of the work on the Duhallow Agri Museum.

50 YEARS SERVING THE COMMUNITY 50 YEARS SERVING THE COMMUNITY



40 THE CORKMAN I Thursday, November 19, 201550 YEARS SERVING THE COMMUNITY

Thomas Twomey Creative Etchings is in the BTWEA / STEA Category.

Frankie Mueller and Carmel O’Keeffe of Cool Locks, which has been 
nominated in the Women Led Business category.

Marie Collins of Digipulse.ie is in the Best Start Up category..
The Glen Theatre, Banteer, has been shortlisted in the Creative 
Industry category.

Tina Dunstan, Proprietor of Cherryblossoms Preschool & 
Afterschools, which has been nominated in the Best Start Up 
Business category.

Denis McAuliffe of ICU Security is shortlisted in the Best Business 
started with BTWEA/STEA category.

Claire Buttimer manning the pumps at Kilbrin Social Club which 
has been nominated in the Community Enterprise category.

Banteer Community Childcare Staff with Manager Mary Murphy.

Ashgrove Renewables has been nominated in the Best Established Business category.

Photos: Sheila Fitzgerald
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Esther O’Sullivan of Messy Hands has been shortlisted in the Best 
Start Up Business category.

Breda Nagle of Sliabh 
Luachra Florists is 
shortlisted in the 
Creative Industry 
category.

Josephine Leonard of The Forge which has been shortlisted in the Women Led 
Business category pictured with staff members Tommy O’Sullivan, Janet Lehane, 
and Josie Lehane.

Clive Hooper at Simply Social Media has been 
shortlisted in the Best Start Up Business category. 

Left: Fleur Daly of 
Killarney Candle 
Makers has been 
nominated in the 
Creative Industry 
category. 

Clare Clernon Scibirowska of The Hair Studio in Kanturk has been 
shortlisted in the Women Led Business category.

Niall O’Keeffe of Wild Boar Promotions - nominated in the Best 
Business started with BTWEA/STEA category.

Jack McCarthy and his team at McCarthy Butchers, Kanturk, have been shortlisted in the Best Established Business Category.

Newmarket Pitch & Putt Course 
has been shortlisted in the 
Community Enterprise category.

The Super Valu Team at Boherbue Co-op which has been nominated in the Best Established Business category.
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Brendan Cronin, RSS participant, unloading a van after one of the community evaluation meetings 
and at home helping his brother feed the animals.

RIGHT: IRD Duhallow has supported the development of many craft enterprises with a keen 
emphasis on artisian and niche products. Trudy Taylor from Kilcaskin Crafts proudly displays her 
hand made Christmas Decorations.

Attic Insulation Team Niall Guiney & Niall Burke carefully laying attic insulation. IRD Duhallow’s 
Warmer Homes Scheme have insulated 3,054 homes.

The IRD Duhallow Mentoring Programme has proven to be hugely beneficial to Duhallow 
Businesses who get extensive one to one, tailored advice from the panel of mentors.

IRD Duhallow works extensively with older people. Entering the digital era, Noreen O’ Regan and 
Monica Kelleher practice their Skype on a Basic Computer Training Course funded through the 
Benefit Programme. 
Since 2013 over 400 people have learnt computer skills through programmes offered by IRD 
Duhallow.

Henry Howard receives a meal from driver John Cronin, 
RSS. DCFS is not just a meals service, our drivers calling 
help to alleviate the loneliness that can come with living 
in a rural isolated area. This year DCFS are on target to 
deliver 35,000 meals.

Left: Cork Rose Anna Geary gives the signal and they’re 
off! The annual cycling sportive, in conjunction with IRD 
Duhallow and The Corkman, attracts visitors to the region.

K&L Deliveries, Millstreet were awarded the 2014 Overall Duhallow Business Award – IRD Duhallow has been a keen supporter of the awards, to help promote local enterprise.

50 YEARS SERVING THE COMMUNITY 50 YEARS SERVING THE COMMUNITY
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THE ability to create something anew - to de-
sign it, craft it, and bring it to market – has been 
a key element of the resurgent Irish economy.

Be it a traditional craft or an IT start-up, 
creativity is a key to generating fresh economic 
activity and employment.

The Creative Industry Award is confined to 
businesses that demonstrate innovation within 
the fields of advertising, architecture, the arts 
and antique market, crafts, design, designer 
fashion, film and video, interactive leisure 
software, music, performing arts, publishing, 
software and computer services, and radio 
and television.

In Duhallow, creativity and innovation are 
vital for economic growth in the region and, 
indeed, there is no shortage of either in the 
locality.

The ability to show clear, key objectives for 
the business are fundamental for this award:

• The ability to show clear, key objectives 
for the business

• Demonstration of Innovation in the 
business. 

• Demonstration of a structured business 
strategy

• Customer Service Standards

NOMINEES FOR CREATIVE INDUSTRY AWARD

Maurice O’Keeffe 
and Sinead Guiney 
representing Ceolteoirí 
Sliabh Luachra who 
came first in the Creative 
Industry category at the 
2014 awards - seen here 
receiving their award from 
Corkman news journalist 
Maria Herlihy. Also 
included are fellow 2014 
nominees Justin Black of 
Just Born Photography, 
and Brigid Daly, Marie 
O’Keeffe, and Geraldine 
Dennehy representing the 
Duhallow Choral Society 
who were also short listed.

T
HERE’S nothing like the 
smell of success and Kil-
larney Candle Makers 
certainly have that in 
bouquets.

Located just outside Killarney, 
Co. Kerry, a candle-making hobby 
was started in 2007 when Jimmy 
and Fleur Daly were unable to find 
an alternative to traditional paraf-
fin wax candles to help infant son 
Jamie, who was born with a chronic 
chest condition.

“We first started looking into natural al-
ternatives to paraffin wax when our son was 
born with a chronic chest condition – with a 
family history of CF we learned how danger-
ous the black smoke was to our air quality,” 
explains Jimmy. “We became Ireland’s first 
soy candle makers using only pure essential 
oils. Our custom designed scents are unique 
to the market.”  

From their farm in Kerry, they have 
developed a range of candles made from 
rapeseed wax. Designed to capture the 
essence of Ireland, their candles come with 
titles such as ‘Irish Rising’, ‘Irish Turf ’ and 
‘Irish Christmas’.

Uniquely the collection is made from 
rapeseed crops grown in Ireland and the wax 
burns longer and clearer than any standard 
candles. Their  ‘Candles of Ireland’ collection 
are five old, yet familiar fragrances to evoke 
memories of the homeland.

“We have handpicked five scents which 
will trigger memories of home,” said Jimmy 

Daly.  “Each candle is handmade by the 
family, under the famous Paps Mountains.

“Since our launch in January we have over 
90 outlets, including Shannon Heritage, 
Carroll’s and Shannon Airport. Our goal is 
build strong relationships with national in-
ternational retail buyers and start to expand 
our range of products. Our market is aimed at 
the Irish tourist market and extends to the 80 
million Irish diaspora market,” says Jimmy. 

Their new range will be presented in travel 
safe branded tins at Showcase RDS from 
January 18 to 21.

“We would like to explore the option of 
international trade shows, starting in the 
US and Canada then to explore other in-
ternational tradeshows around the world.”

Expanding their manufacturing capacity 
and creating over 30 jobs are also in their 
plans.

“As our business grows we will provide 
employment in sales, office and production 
with turnover of over €3million by 2020,” 
says Jimmy.

Killarney Candles scent success

‘
THANKS so much to Bree-
da and all her staff for our 
amazing wedding flow-
ers! They were even more 
beautiful than I could have 

imagined!”
That’s just one of the com-

ments from a happy bride on the 
Facebook page of florist Breeda 
Nagle, who owns Sliabh Luachra 
Florist & Garden Centre, based 
in Rathmore. 

“Back in the late 90’s I was 
looking to get back into the 
workforce, having been a 
home-maker for a number of 
years,” says Breeda. “I liked the 
idea of having my own business. 
I fancied the idea of working in 
this field but had no previous 
training.”  

Living in Gneeveguilla, Bree-
da felt strongly that there was 
an opportunity for a floristry / 
garden centre in the area.  

“I commenced a ‘back to work’ 
course with IRD Duhallow. My 
mentor, along with other IRD 
staff, helped, encouraged me 
and gave me the confidence 

and funding to develop my 
business idea along with using 
the talents I had.”  

Now, Breeda’s customers are 
not alone from the local com-
munity but include private and 
business customers from all 
parts of Kerry, Cork, parts of 
Limerick and Clare.  

 “We are fortunate where we 
are based in that we are cen-
tral to many towns and need I 
mention Killarney town with its 
many hotels and conference cen-
tres, floral services are in huge 
demand by these,” says Breeda 

Much has been learned by 
Breeda and her team of of Mags, 

Bridette and Cara, 
and Sliabh Luachra 

Florists & Garden 
Centre continues 
to grow and de-
velop. 

“In the past, 
when social me-
dia was not as 
widely used as 
it is now it was 
by referral and 

word of mouth that 
we increased our market share.  
We want to hold this market 
share, be known for our service 
and our quality product and our 
attention to detail,” sayd Breeda.

Meanwhile, a vibrant website 
and all those happy comments 
on social media mean that, going 
forward, the world is her oyster. 

It hasn’t all been rosy, though, 
and “there were a lot of gloomy 
days and weeks” along the way. 
“Happy, satisfied customers are 
most rewarding after a days 
work.  Long may I and my team 
be able to provide these servic-
es,” added Breeda.  

Sliabh Luachra Florists is blooming

T
HE Glen Theatre is a community 
owned, developed and run theatre 
near Banteer which has been devel-
oped over the past 20 years into a 
state of the art venue which caters 

for all activities in the community.
The venue is run on a totally voluntary 

basis by a non-profit making group.
In the mid 90’s a locally formed committee 

decided to purchase the old, derelict Banteer 
National School building, originally built in 
1841. Developing the building as a community 
facility, the renovation work was carried out in 
the style suitable to the old building, restoring 
the original stonework, using the original old 
slates for the roof, and using the original old 
floorboards to construct the stage.

Over the past years many more improve-
ments have been added to the facility and 
today the venue can house up to 150 people 
and is fitted with:
- Telescopic / retractable seating for 110 people, 
plus 40 other seats. 
- A large stage area with a new state of the art 
lighting system
- Back stage area which includes two dress-
ing rooms and ensuite/shower facilities and 
changing areas
- Members bar area with original open style 
fireplace
- Kitchen /tearoom area with cooking facilities

- Conference equipment with digital projector 
etc
- Box office area
- Digital information sign at front entrance
- Disabled access / toilets, parking stores etc

The venue is now the pride of the Banteer 
and Duhallow areas and all the construction 
work is now completed at a cost of approx 
€450,000 with no debt existing. Funds were 
raised via various grants from County Council, 
LEADER, Department of Arts as well as signif-
icant local fundraising via draws etc.

The venue is home to Banteer Drama Group 
and also stages a huge variety of events, 
including live musical events, comedy, chil-
dren’s parties, community events and training 
courses, etc etc.

A dedicated committee of volunteers run the 
facility, with the support of the IRD Fas scheme.

Glen Theatre is a community gem

Fleur and Jimmy Daly of Killarney Candle Makers, pictured here with their son Jamie.
Breda Nagle, centre, of Sliabh Luachra Florists in Gneeveguilla, busy preparing flowers for a 
Wedding assisted by staff members Bridette O’ Sullivan and Margaret Mahony.

Galway artist Sean Keane on stage at the Glen Theatre, shortlisted in the Creative Industry category.

COMPANY NAME: KILLARNEY CANDLE MAKERS

BUSINESS: UNIQUE SCENTED CANDLES

OWNER: JIMMY DALY

LOCATION: HEADFORD, KILLARNEY, CO KERRY

BRIEFCASE

BREEDA NAGLE  064 7756181

BUSINESS: SLIABH LUACHRA FLORIST & 

GARDEN CENTRE

OWNER: BREEDA NAGLE

LOCATION: RATHMORE

BRIEFCASE

COMPANY NAME: GLEN THEATRE 

BUSINESS: ENTERTAINMENT AND EVENTS VENUE

LOCATION: BANTEER

OWNER: COMMUNITY OWNED LIMITED COMPANY

BRIEFCASE
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INCREASINGLY, women are taking lead-
ing positions in business, as managers, as 
leaders, as innovators, as entrepreneurs.

While the impediments to women 
leading businesses have become well-rec-
ognised, each year we increasingly see 
smart, committed women lead successful 
companies. These form a vital part of the 
local economy, and will do into the future

 But who has shown the leading 
qualities that are ensuring success in 
their field? 

This award was confined to women-led 
businesses that are owned and managed 
by a female director. 

What the judges were looking for in 
this category were:

• The ability to show clear, key objec-
tives for the business

• Demonstration of Innovation in 
the business. 

• Demonstration of a structured 
business strategy

• Customer Service Standards
• Company Performance 
• HR strategy and employee devel-

opment 

NOMINEES FOR BEST WOMEN-LED BUSINESS AWARD

Voodoo Hair Design in 
Boherbue, owned by 
Susan Hannon, won the 
best Woman-led Business 
award in 2014; here Susan 
is  pictured with her mum 
and sister, Margaret and 
Juliet Hannon.
Photo: John Tarrant

H
AVING been work-
ing at a local hair-
dressers for two 
years, after becom-
ing  qualified, Clare 

Clernon felt the next step 
was to open her own busi-
ness, and she opened her 
hair salon in 2005.

The salon proved a 
success and as time went on 
she got busier. Clare was also 
continuously educating and 
upskilling by attending courses 
in business and hair. 

“I started to specialise in Brid-
al hair, as there was an opening 
in this market in my area to 
accommodate bridal parties in 
the comfort of their own homes,” 
recalls Clare. 

Her business started to grow 
and she contemplated expand-
ing. After some research she 
decided there was a niche in 
the market for hair and nails 
together. 

“In 2011 I took the plunge and 
moved to a larger premises, add-
ing a nail bar into the business. 
It was the best decision I ever 
made,” says Clare.

Then in 2014 she added a 
beauty room. “My clients found 
this very convenient to have 
their hair and beauty treatments 

under the one roof, especially for 
working women and mothers 
who didn’t have time to go from 
salon to salon,” says Clare. 

Her studio now caters in 
both hair and beauty, creating 
convenience for customers, and 
providing a professional and 
friendly service.

Meanwhile, Clare and her staff 
continue to upskill and educate 
to provide the best service in 
their industry in the locality. 

“My goal is to become an 
educator in hairdressing and to 
do this I will be completing my 
masters,” says Clare. 

“I will be able to teach appren-
tices and upskill qualified hair-
dressers as I think this would be 
a great benefit to my business in 
the future.”

The Hair Studio is really shaping up

A
T The Forge on 
Watergate St  in 
Kanturk, Josephine 
Leonard and James 
Davidson say they 

will sell you anything – 
and that’s because they are 
focussed on what custom-
ers want. 

“My customers are primar-
ily female, we cater to the 
local area in toys, stationery, 
balloons and household goods,” 
says Josephine. 

There are currently five staff 
who, Josephine says, are friendly 
and helpful. 

“We do our best to source stock 
at competitive prices,” she says. 
“We import from Germany and 
the UK, buy all over Ireland and 
seek value for money constantly. 

“Our market is anyone who 
wants to buy anything, as we will 
try to source all possible items.”

Looking to the future, they are 
looking to developing online sales, 
though this is currently at the 
research phase: 

“I wish to develop online selling. 

Recently I have looked into this, in 
order to increase my customer ser-
vice base. Currently I am research-
ing websites and designers to see 
what may suit,” says Josephine. 

She also wants to install a lift so 
as to make the three floors of the 
building accessible. 

Josephine is enthusiastic about 
being shortlisted for a Duhal-
low Business Award. “I feel this 
business is worthy of an award 
because it was started in bad 
financial times, creates employ-
ment , is friendly, supports its local 
community, provides a service to 
customers and is growing year  on 
year,” she says.

The Forge is very customer-focused

I
N 2007, Carmel Fleming 
returned to her home 
town Newmarket having 
worked as a hairdress-
er in Mallow for seven 

years. “There is no place 
like home and, thankfully, 
Cool Locks has grown from 
strength to strength thanks 
to all my loyal customers in 
Newmarket and surround-
ing areas,” Carmel said. 

Just two years after opening Cool 
Locks at the West End, Carmel was 
joined by colleague Frankie Mueller 
who she describes as her “right hand”. 

With a clientele of both male and 
female customers, Cool Locks is al-
ways a hive of activity with cutting, 
colouring, perming, upstyles, and 
hi lighting all part of the service. 
Shwarzkopft products are stocked, 
and the salon accommodates clients 
who request herbal colours and con-
ditioning treatments. 

In addition, Carmel stocks a range 
of fascinators in various styles and 
all the hues of the rainbow - the 
perfect accessory for any outfit on 
that special occasion.

“We work in a lovely environ-
ment and have made great friends 

during the eight years we have been 
in business here. Our job is really 
rewarding  - giving our customers a 
new hairstyle or colour that they love 
makes our day,” Carmel said.

Looking ahead, Carmel hopes 
to be going as strong as she is cur-
rently. “The hairdressing industry 
is growing all the time and I aim to 
continue to keep up with the latest 
trends,” she said. Carmel and Frankie 
regularly attend courses to remain to 
the fore with evolving trends, and all 
the new styles.

She added that as the hairdressing 
industry gets bigger with each pass-
ing year Cool Locks also continues 
to gain momentum.

And on a final note Carmel added: 
“It’s nice to see that hairdressing 
being recognised for the art that it is”.

Loving the worklife at Cool Locks 

Clare Clernon Scibirowska of The Hair Studio in Kanturk. Josephine Leonard of The Forge on Wwatergate St in Kanturk.

Carmel O’ Keeffe of Cool Locks in Newmarket.

COMPANY NAME: THE HAIR STUDIO

BUSINESS: HAIR SALON, NAIL BAR AND BEAUTY 

ROOMS

LOCATION: KANTURK

OWNER: CLARE CLERNON SCIBIROWSKA

BRIEFCASE

COMPANY NAME: THE FORGE RETAIL LTD

BUSINESS: RETAIL

LOCATION: KANTURK

OWNERS: JOSEPHINE LEONARD AND JAMES DAVIDSON

BRIEFCASE

COMPANY NAME: COOL LOCKS

BUSINESS: HAIRDRESSERS

LOCATION: NEWMARKET

OWNER: CARMEL FLEMING

BRIEFCASE
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SOCIAL enterprise is a growing phenom-
enon globally, and here in Duhallow, too. 

Which individuals or groups are 
leading the way? Which are contrib-
uting most to their local community? 
And which can inspire others to take 
up the baton?

This category was confined to busi-
nesses that are operating as social 
enterprises, and were established by 
community or voluntary groups. 

Applicants had to be not for profit 
organisations, and examples we gave 
included community crèches and play 
schools. 

Here, the judges have been looking at:
• Key objectives of the social enterprise
• Evidence of engagement with other 
agencies
• Demonstrate Growth in the Enterprise 
since it was first established.
• Demonstrate a clear, structured social 
enterprise strategy
• Customer Service Standards
• Company Performance (turnover)
Demonstration of environmentally 
friendly practices in the social enterprise.

NOMINEES FOR BEST COMMUNITY ENTERPRISE AWARD

Part of the Rathmore 
Credit Union team at 
the 2014 Duhallow 
Business Awards - Nora 
Murphy, Neally O’Mahony 
Knocknagree; Teresa 
Vaughan and Hannah 
Kelleher, Cullen. Last 
year, Rathmore Credit 
Union won the Community 
Enterprise award 
category.
Picture John Tarrant

B
ANTEER Community Child-
care is much more than sim-
ply a crèche – in many ways, 
it a community centre, in the 
literal meaning of the word. 

The state of the art facility opened 
its doors in 2007, after years of work 
by the local community council. The 
facility received €1.3 million in grant 
aid to bring the dream to reality, and 
it has had to expand several times in 
the intervening years.

Currently, there are up to 30 staff 
caring for the needs of over 200 children 
in this top class environment. In fact, it 
is now the largest employer in Banteer.

The facility caters for ‘babies, wobblers 
and toddlers’, as well as pre-school age. 
It also has breakfast and afterschool 
clubs. It is open from 7am until 7pm for 
49 weeks of the year. 

It has proven to be an invaluable 
facility to have in the heart of Duhallow, 
especially where parents have to make 
an early start at work and travel many 
miles from their homes. 

The facility’s competitive rates have 
not increased since 2008 and they offer 
schemes such as CETS/CCS for those 
returning to work or education as well 
as the ECCE – the free pre-school year.  

Along the way they have adapted the 
facilities to accommodate the ever-chang-
ing needs of the community.  

BCC encourages the children’s phys-
ical, linguistic, emotional, social and 

cognitive development in a happy, caring 
environment. 

Children also participate in an envi-
ronmental learning experience each year.  
They learn about recycling with a trip to 
the recycling centre in Millstreet, wind 
energy, solar panels and conservation 
of energy and they practice these skills 
throughout the year. 

The centre also has an ‘open door’ 
policy where parents are welcome to 
drop in at any time.  

Opportunities are also created for 
parents to socialize, for example, at the 
annual Christmas evening.   

BCC also works closely with other 
bodies such as the HSE, Tusla, Cork 
County Childcare Committee, IRD, Early 
Childhood Ireland, FETAC, FÁS and St 
Joseph’s.

“Our aim is to provide all children us-
ing our services with the highest possible 
quality of care and keep them safe at all 
times,” said BCC manager Mary Murphy.

Banteer Community Childcare

N
EWMARKET Pitch 
& Putt is a new state 
of the art course 
l o c a t e d  o n  t h e 
grounds of James 

O’Keeffe Institute in New-
market, which was official-
ly opened last March.

The facility guarantees a 
thoroughly enjoyable experi-
ence for young and old, and 
there are now at 150 members 
with a large number of people 
using the facility on a daily basis. 

“The facility has proven more 
successful that we ever envisaged 
in its first 10 months and the feed-
back is great,” says club secretary 
Gerard O’Connell.  

Before this amenity was rede-
veloped it had become extremely 
dilapidated over the previous 20 
years with the club no longer in 
existence. The redevelopment 
involved a strong commitment 
from the local committee with a 
vision for creating a local amenity 
and tourist attraction run by the 
community. 

Through the LEADER Pro-

gramme, grant aid was success-
fully applied for to both redevelop 
the course and purchase equip-
ment. 

Membership includes all ages, 
ranging from juveniles to senior 
citizens. “The number of young 
males who used the course on a 
weekly basis during the summer 
holidays reconfirmed the need for 
such an amenity in the region as 
there was a lack of such amenities 
for this age group,” says Gerard.

 Likewise there was significant 
interest from actively retired 
groups locally to avail of the fa-
cility also as well as, for example, 
the East Kerry Mental Health 

Group also using it as a 
day out which proved very 

therapeutic for all. 
Newmarket Pitch & 

Putt is catering for the 
North Cork and East 
Kerry region with the 
closest other courses 
in Charleville and Kil-
larney. 

Looking to the fu-
ture, the club aims to 

grow membership to over 300 
and greatly enhance the profile of 
the sport locally.

“We aim to become one of the 
top courses in the country where 
tournaments and competitions 
are held,” says Gerard. “We also 
aim to become an attraction for 
school tours, actively retirement 
group days out, team building 
days and other pitch and putt 
society days out etc.” 

It is also hoped that the course 
will be part of a wider tourism 
package that will compliment oth-
er amenities in the region, such 
as Ballyhass Lakes or Ballyhoura 
Mountain Biking.

Newmarket Pitch & Putt rejuvenated

I
T is many years ago 
that Kilbrin Commu-
nity Council had the 
inspired insight to set 
up what, by now, is 

the much celebrated Kil-
brin Social Club - a place 
where all the community 
could come, meet and 
socialise. 

Most of the clientele are 
from the local Kilbrin area 
but many also come from the 
surrounding areas, and even 
further afield on occasion. 
With a members only bar it 
is very popular as a local hub 
for parties and celebrations 
of all kinds.

Indeed, there’s no telling 
how much money has been 
raised there over the years in 
fund-raisers for all manner of 
worthy causes.

The social club has also 
been the venue for cultural 
and educational events – and 
if you fancy some Zumba ex-
ercise then they are currently 
ongoing.

Throughout the years the 
social club has been managed 

by a few key people, who have 
been vital to its success. In 
recent history it was man-
aged by Edel Kennedy, who 
was trained by the manger 
before her, Mary Corkery. 
Mary passed on to Edel a 
great attitude, which was: 
keep it personal.  

Both managers felt the 
personal touch was key.  Both 
had a great eye for detail, and 
only the best would do.  This 
commitment to doing the 
very best for clients brought 
in many functions.

Today, the club is managed 
by Claire Buttimer, who has 
that same eye for detail and 

offers the person-
al touch too.  She 
has a catering back-

ground and is 
proving to be an 
excellent choice.

Kilbrin Com-
munity Council 
has recently se-
cured funding 
to completely 
update the main 
hall.  It is hope 

that this renovation will al-
low the social club open for 
even bigger functions and 
parties.  

In the future the com-
munity council would like 
to build on the excellent 
reputation already built up 
and give many more people 
many happy memories in the 
social club.

This community enter-
prise has found a recipe for 
continued success, and it is 
testament to the hard work 
and personal touch put in its 
great managers, working in 
co-operation with the com-
munity council.

Keeping it real at Kilbrin Social Club

Mary Murphy is the Manager of Banteer Community Childcare. The rejuvenated Newmarket Pitch & Putt Course.

The weekly Bingo Session is just one of the huge success stories at Kilbrin Social Club.

NAME: BANTEER COMMUNITY CHILDCARE  

BUSINESS: CHILDCARE 

LOCATION: BANTEER 

OWNERS: BANTEER COMMUNITY CHILDCARE 

SERVICES LTD

BRIEFCASE

COMPANY NAME:  NEWMARKET PITCH & PUTT 

BUSINESS: SPORT & LEISURE ACTIVITY

LOCATION: NEWMARKET

OWNER: GERALD O’CONNELL (SECRETARY)

BRIEFCASE

COMPANY NAME: KILBRIN SOCIAL CLUB

BUSINESS: EVENTS VENUE

LOCATION: KILBRIN

OWNER: KILBRIN COMMUNITY COUNCIL

BRIEFCASE
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W
HEN the country was 
in the grips of the worst 
economic recession to 
grip these shores, there 
were plenty who battled 

to hang on to their existing busi-
nesses. However, there were a few 
who were willing to take the leap 
and open up a business. 

That is exactly what two Duhal-
low men did and into the bargain 
they won the IRD Duhallow 
Business of The Year award in the 
awards’ first year in 2013. 

Daniel O’Leary and Daniel 
O’Keeffe of Alu-Cat not only nabbed 
the overall award, but earlier in the 
night at the gala awards they also 
won the best start up award. 

Both young men set up Alu Cat in 
May 2011, which deals with non-fer-
rous metal recycling. Basically, the 
two Daniels spotted an opening in 
the recycling of catalytic convert-
ers from cars. These were being 
recycled in straightforward metal 
recycling with the rest of an end-of-
life vehicle. 

However, inside each catalytic 
converter are tiny traces of precious 
metal, such as platinum, which 
is worth more than gold - and it’s 
these metals the two canny entre-
preneurs targeted.

During their interviews with The 
Corkman at that time, they estimat-
ed there were 50-55,000 end-of-
life vehicles in Ireland annually, 
with the same number of catalytic 
converters.

Alu Cat also expanded, diversi-
fied into extracting more metals, 
and with more work equally so 
resulted in more employees. It was 
not only good news for Alu-Cat 

but also the Duhallow catchment 
region. 

Daniel O’Keeffe told The 
Corkman that they were “simply 
thrilled” to have won not only the 
Best Start Up award but especially 
the Business of the Year award.

“We were just bowled over. We 
were really thrilled and totally 
delighted. It’s a great incentive for 
us to keep going now,” he said.

Mr O’Keeffe said he also believed 
that the awards would truly show-
case that their work is deemed to be 
of a very high standard.

He greatly thanked IRD Duhal-
low for the award and heaped a 
deluge of praise on Louise Bourke 
of IRD Duhallow, who they said, 
were simply fantastic to them. 

Daniel O’Keeffe told The Cork-
man that only for IRD Duhallow’s 
help the duo would have faced a 
daunting uphill battle.

They got funding of €60,532 from 
IRD Duhallow to buy a catalytic 
cracking machine and dust extrac-
tor to streamline the process of 
opening the catalytic convertors.

“IRD Duhallow have been truly fan-
tastic to us as no one else would step 
up and give us a hand. We found that 
once we got their backing and were 
able to prove that we knew what we 
were doing, that banks took us more 
seriously,” said Daniel. 

“It is very important to have 
local support on your doorstep and 
for people who are in the know 
regarding business opportunities. I 
couldn’t speak highly enough about 
the staff at IRD Duhallow,” he said.

And as they managed to crack 
open the Irish market, in 2013 they 
also cracked their first major award.

ALU CAT DUO 
HIT PAYDIRT IN 
BUSINESS AND 
AT AWARDS

A 
FAMILY run business which will 
shortly celebrate their 30 year mile-
stone were the recipients of two 
awards last year at the IRD Duhal-
low Business Awards. 

It was a delightful double whammy for 
Gordon and Breeda O’Keeffe of K&L Deliver-
ies who picked up two awards at the magnif-
icent marquee awards ceremony which was 
held on the grounds of IRD Duhallow. 

K&L Deliveries in Millstreet, which has 
been in business for 29 years, picked up the 
Best Established Business and went on to be 
crowned the Duhallow Business of the Year, 
to boot.

Gordon and Breeda were just thrilled to 
nab the best established business but when 
their names were called out as the overall 
winner of the awards ceremony, the duo 
beamed from ear to ear on stage.

Gordon told The Corkman that both he 
and Breeda were “just thrilled” to win not 
just one but two awards.

Gordon told The Corkman that it was “very 
special” for him be recognised by his own 
people. “It’s just fantastic and we’re really 
thrilled as it was unexpected, “he said.

On the night of the awards ceremony last 
year, the excellent MC Eileen Linehan told 
the packed marquee that the furthest away an 
employee had to travel to Gordon and Breeda’s 
business in Millstreet hailed from Rockchapel.

K&L Deliveries started off with two 
vehicles on the road but today it has a fleet 

of  over 30. Gordon and Breeda, who provide 
a courier, transportation and distribution as 
well as a warehousing service for their clients 
over the Munster and Dublin region.

Their base at Mountleader Industrial Es-
tate is also a solid employer in the Duhallow 
region. The company has numerous vehicles 

along with back-up of vans and cars which 
are on standby for special deliveries.

After the awards ceremony, Gordon 
thanked the sponsors of the awards and also 
thanked IRD Duhallow and The Corkman for 
hosting such a magnificent evening.

K&L occupies a new purpose built ware-

house and office in Millstreet to accommo-
date the growing business.

The 60,000 sq. feet complex is on an 
eight acre site, housing one 43,000 sq. feet 
warehouse built to the highest standards, 
complete with four automatic dock levellers 
for loading and unloading of vehicles.

K&L DELIVERIES GOES THE DISTANCE WITH 
GORDON AND BREDA AT THE WHEEL

Daniel O’Keeffe and Daniel O’Leary sifting through ‘paydirt’ from end of life vehicles at their Alu Cat base in Boherbue.

Liadh Ní Riada presents the 2014 Duhallow Business of the Year Award to Gordon O’Keeffe, MD of K & L Deliveries, Millstreet in the company of Brendan 
Malone, then editor of The Corkman; Cormac Collins, Chairman, IRD Duhallow; Breeda O’Keeffe; Eileen Linehan, IRD Duhallow and Billy Mangan, 
Advertising Manager, The Cotkman at a function in the James O’Keeffe Institute, Newmarket.         Photo: John Tarrant
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Duhallow Business of the Year 2013: Alu Cat, Boherbue Duhallow Business of the Year 2014: K&L Deliveries

WINNER ALRIGHT: Minister of State at the Department of Enterprise  Jobs and Innovation, Sean Sherlock TD, presenting 
the inaugural Duhallow Business of the Year Award 2013 in the James  O’Keeffet Institute, Newmarket to Daniel 
O’Keeffe, director, Alu-Cat, Boherbue, Mallow, Co Cork. Included are from left, Daniel O’Leary, director, Alu-Cat; Cormac 
Collins,chairman, IRD Duhallow, sponsors; Maura Walsh, CEO, IRD Duhallow and Brendan Malone, then editor of The 
Corkman, sponsors. Photo: Patrick Casey

K&L Deliveries, with Gordon O’Keeffe as MD, won the 2014 
Duhallow Business of the Year award.
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